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“Design is the silent ambassador 
of your brand.”

PAUL RAND

Branding
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At CAMH, I was tasked with brand management, 
starting with the refinement of an incomplete 
brand package from an external partner.

This included reviewing and modify a number 
of our standard templates and tools, and 
reorganizing the brand hub on our intranet.

Heading a small team, we also redefined our 
secondary palette to improve contrast and 
ensure consistency across print and other 
platforms.

I also did regular consultation on various 
internal and external projects to ensure brand 
compliance.

■ ASK ME ABOUT
how I developed a robust guide to help 
designers and staff ensure maximum 
accessibility.

Brand management
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Whether working with a logo and brand style 
I’ve developed from scratch, or following 
set guidelines, it’s my goal to make it as 
easy as possible for the client to look good 
promoting their work.

Foremost in mind is ensuring the brand is 
inclusive and accessible, reflecting the values 
of the clients I work with.

Examples shown include the Women’s Health 
Research Cluster and the Collaborative 
Learning College at CAMH—both designed 
and developed by me—or expanding on 
existing branding like Talk Suicide Canada 
(now 9-8-8).

■ ASK ME ABOUT
developing a functional brand hub in Canva.

Brand kits
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Many internal projects and products that are also 
public-facing require a balance of creating a 
distinct identity while staying within house brand 
guidelines.

Here are a few internal brands I’ve created while 
working at CAMH:
•	 Family Resource Centre
•	 Collaborative Learning College at CAMH
•	 CARIBOU, pathway methods for treating youth 

mental health
•	 Education Achieve,  and internal recognition 

and award event
•	 Projects like Campus 2.0, Insite 2.0, 

Measurement-based Care and CAMH 2023 and 
Beyond. 

■ ASK ME ABOUT
finding the perfect caribou.

Internal branding
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“Design is thinking made visual.”
SAUL BASS

Strategic Plans 
and Impact Reports



Strategic plans and impact reports rely on good 
design to clearly communicate complex concepts 
for staff to better understand their roles in meeting 
set goals and for shareholders to see the results.

Icons and infographic-type elements, as well as 
clean, easy-to-scan information.

Working with strategic managers, I have 
developed a few plans and reports, and their 
respective launch campaigns.

■ ASK ME ABOUT
planning a layout for print, then pivoting to digital-
only when a pandemic coincided with  launch.
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Strategic plans and impact reports
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Youth co-creation

“Young people, when informed and 
empowered, when they realize that 
what they do truly makes a difference, 
can indeed change the world.”

JANE GOODALL

Youth co-creation



“Nothing about us without us” applies across the 
board, but is exceptionally true when working 
with youth.

I have supported a number of projects that 
were largely informed by youth. Working with 
program leaders, who developed content with 
youth teams, I turned their concepts into brand-
compliant designs. 

For Game Changers, this meant meeting with the 
youth teams to determine their preferred graphic 
style and layout elements before developing a 
style and tone. 

We eventually produced over a dozen 
infosheets, social and promotional assets,  
and funder dashboards.

■ ASK ME ABOUT
how rewarding it is to encourage youth to believe 
in their experience, skills and themselves. 
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Youth co-creation: Game Changers
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■ A WORD ABOUT
developing a process to quickly unify the 
visual style of random stock illustrations while 
maximizing inclusion.
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“Graphic design will save the world 
right after rock’n’roll does.”

DAVID CARSON

Design and layout	



Adapting our basic  brand style set and palette to 
best communicate message and suite audience 
has been the core of my work.

Here’s a small sampling, including
•	 elevator posters
•	 compliance posters
•	 policy papers
•	 infosheets
•	 infographics 
•	 graphic representation of research findings
•	 community engagement pieces.

■ ASK ME ABOUT
creating brains.
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Design and layout
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“Design is not just what it looks 
and feels like. Design is how it 
works.”

STEVE JOBS

Web and  apps



I’ve also worked on several digital projects for 
both web and apps, bridging UI and UX,  
as well as wireframeing and implementation.

Apps developed by our team in CAMH 
Education’s Digital Innovation include 
•	 Thought Spot, a health and wellness mapping 

and journaling app
•	  Saying When, a self-regulating alcohol use app

For the CAMH website, I had a regular authoring 
role, authoring in Sitecore. I was instrumental in 
reorganizing  sections web pages for the CAMH 
Centres of Excellence, helping to structure 
content, develop images, directories and light 
coding to expand use of Sitecore components.

■ ASK ME ABOUT
building directory databases to exhibit research 
articles and papers.
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Web and apps
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Find me

■ EMAIL  hart.annie@gmail.com

■ PHONE 416-939-8543

■ designbyhart.ca

  THE BANNER FACTORY

  @bannerfactoryto

mailto:hart.annie%40gmail.com?subject=
https://designbyhart.ca/
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